Antiquestind’Collectilles

Promoting With Newsgroups (The quick fix)

This section is a badc tutorid of what newsgroups are, and how to use them. If you
dready know this stuff, skip to the bottom of the page for "Newsgroup Tips

The easest - and quickest - way to build traffic is to post to "Newsgroups'. A newsgroup
is like a giant bulletin board. People post messages to it, and respond to messages posted
by others. You can respond to ether the person who wrote the message, the entire
newsgroup or both. There are dmost 60 different newsgroups covering antiques and
collectibles. Mogt dlow generd "commercid” messages ("Brand New Web Sitel"); some
dlow for sde (FS) and want-to-buy (WTB) ads. Some get very upset, or "flame’ you for
posing FS and WTB messages, though usudly someone will tdl an obvious "newbi€'.
One giveaway as to what the dte dlows is the word "marketplace’ in the newsgroup's
name, where, generdly, FS and WTB are a mainday. If you are not sure, either scan the
newsgroup for a few days or a week to see the general content, or just ask before you post
a message to a group with which you are unfamiliar. Newsgroups are a grest way to
promote your Web site.

If you use Netscape as your browser, you have access to "Netscape News' which is one
way to access the newsgroups. When you are in your Web browser click on the word
"Window" at the top of the screen then scroll down to "Netscape News' and click on it.
This will bring up the Netscape News window which should dready have a "default news
host" sdected. There should be a smal unopened folder on the upper left portion of the
window. The hog is usudly caled "news(your internet service provider)". For example,
| use a company cdled eathlink, so my default news hos is "news.earthlink.net" . If you
have a problem getting this set up ask your internet service provider for help.

Next, double click on "the default news hogt" folder. This should open it. Now, click on
"Fle" in the upper left corner of the menu & the top of the screen. Scroll down to "Add
Newsgroup®, click on it. A smdl window will gopear a the center of the screen. This is
where you will type in the name of the newsgroup you want to "subscribe’ to.

The two most popular of the "commercid” antique and collectible newsgroups are
probably rec.antique.marketplace and rec.collecting,. Type one of these into the window
and click on OK. The newsgroup will be added to your lig on the left sde of the
"Netscape News' window. If you want this newsgroup to appear the next time you open
"Netscgpe News', you need to dlick in the box following the name of the newsgroup, so
that a check mark appears.

Once the newsgroup is loaded into "Netscape News', double click on it, and it will Start
to download messages on the right sde of the window. This works like emall, just click
on the message you want to read, and it will download that message at the bottom of the
page. To send a message to the entire newsgroup, click on the firs square in the upper
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left hand corner of the window marked "To:News'. A window will open to write your
message. Remember, this message is going to the entire newsgroup, not just one person.

Here are some new user (newbie) tips,

1.

Monitor, or read the newsgroup before you post a message to it. Some
newsgroups get redly upset if you post a commercid message. Make sure this is
"dlowed" before you podt. It just takes a few minutes to look over the types of
messages that are in a newsgroup. If you see people posting messages about their
commercial Web gte, or people are buying and sdling items, it is probably ok to
post. If you are sill not sure, post a message to the group, asking if it is ok. Even
though it IS easer to type don't use dl caps for your message as that is
conddered "shouting” and will dso annoy others in the group. All caps is ok for
the subject line, however.

Only post to newsgroups that ded in what you are sdlling or promoting. As an
example, dont post a message about dolls you have for sde in rectoys.cars You
will just get people yposet and yourself flamed.

Don't overpost. Three or four times for one subject, per week, per newsgroup is
probably enough. If people complain, then cut back. You dont want people to
automaticaly skip dl your pogings because there are sooooo many of them!
Phrase the subject differently each time or try to have something new to offer. If
you post the same message every day, people will just ignore it, or ask you to cut
back on the pogting. If you are tempted to make severad postings to one group
each day, DON'T. Condense them into one post, something like: Great Roseville,
Weler, & Van Briggle, then list each of the items in one message with your email
or URL.

Newsgroup Tips

1.

I've found the best time to pogt is between 12pm and 3pm Eastern Standard Time.
This is when the most people are on-line. Anytime is a good time to pog, but I've
found that | get a dightly better response to messages if | hit this time dot. | try to
post 3-4 times aweek to about 22 different newsgroups each time.

In the "subject" space of the message you are going to podt, try usng cepitd
letters with S P A C E S between them. Your subject will redly stand out from the
hundreds of others that are listed. For instance, take a look at this list of subject
headers that might appear in a newsgroup:

dead cat vase for sale
broken teapot wanted
chipped vase, need info
found Imillion cash

NEW WEB STORE
free antiques to good home
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10.

stolen 1996 penny
baby shoes4 sale

"New Web dore' dands out from the crowd, even though it is not the mogt
interesting of the bunch. This technique only works with short subjects, though,
and shouldn't be over used.

Try to make the "subject header” of your post, something that will catch the
readers attention. Keep it as brief as possble. If it 5 too long, the end is cut off in
most viewers.

Probably the two most popular antique and collectible related newsgroups that
dlow commercid poging are: rec.antiquesmarketplace and rec.collecting. Post to
as many of these as you can, as long as your merchandise fits the newsgroup.

In the message you post, make sure to include the URL or Web address of your
gore, so the customer can find it! This may sound ridiculous, but people do forget
to put it in their messages. One of the easiest ways to do this s to have your URL
be pat of your dgnature, which is typicdly covered in the "Preferences’ section
of your news service.

Another good place to post to are the newsgroups in America Online We dl
seem to get those AOL disks in the mail with "10 Free hours'. AOL has their own
newsgroups for antiques and collectibles. They are not accessible to the rest of the
Internet. So, take those 10 free hours of time, and tell all those AOL users about
your Web ste.

When you update your Ste, post a message to newsgroups. Customers love a
"fresh” dte with new inventory. Let them know you have new suff. If you have
good online cusomers who are looking for particular items, however, you might
want to give them firgd crack a anything new, just as you would with regular
customers who frequent your stores.

Run occasonad promotions. If and when your inventory becomes a bit top heavy,
offer 10% or 15% off (more if you can), and post the "sd€e' to the newsgroups,
too (aswdll asto your customers).

Check around for lig servers. Some dtes, like TIAS, have severd on-line maling
ligs which cater to specific collecting groups such as at glass, fine china and
clothing buttons. Membership is free, and often attracts additiona buyers and
sources for more collectibles. These are very smilar to newsgroups, but you are
connected via your emal rather than a bulletin board format. This is a great way
to promote your dte. If you have the time , you might want to consder running
your own group in areas you have expertise or want to get expertise. TIAS is very
helpful in this area. Jugt ask for more information.
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